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“We” Campaign Unveils New “Switch” Ad  

Promoting Challenge to Repower America 

 

TV Spot Airs Tonight During NBC’s Prime Time Olympics Coverage  

 

Menlo Park, CA – Today, the “We” Campaign launched a new national television ad aimed at promoting the 

campaign’s challenge to repower America – by generating 100 percent of America’s electricity from truly clean 

sources within 10 years. 

 

The ad, entitled “Switch,” features Americans of all backgrounds – rural and urban, blue collar and white collar – 

making the change from fossil fuels to cleaner, renewable forms of energy by symbolically “turning on” a giant, 

25-foot light switch.  Actor William H. Macy narrates the ad. 

  

“America’s three great national challenges – our economy, national security and climate change – can all be 

addressed by switching to renewable energy,” said Cathy Zoi, CEO of the nonpartisan Alliance for Climate 

Protection, which is managing the “We” Campaign. “The Olympics are a time for all Americans to reflect on our 

nation’s achievements and what we as a people can do together.  Choosing the right path and repowering our 

nation is something we can do, and something that will benefit us all.”   

Last month, former Vice President and founder of the Alliance Al Gore challenged the U.S. to get 100 percent of 

its electricity from carbon-neutral sources in 10 years. More than half a million people have tuned in to watch and 

discuss highlights from his Washington, D.C., speech on various video-sharing websites.  The “Switch” ad was 

designed to build support for his challenge. 

  

A 60-second version of the “Switch” spot will begin running on NBC Monday in daytime slots as well as during 

primetime Olympics coverage.  Both the minute-long version and a 30-second iteration will run throughout the 

Olympics on NBC and the USA Network. 

  

In the ad narrator Macy notes, “We all know our country faces tough challenges: a weaker economy, soaring gas 

prices, growing dependence on foreign oil and a worsening climate crisis.”  He continues, “We can switch to 

smarter, cleaner forms of power and take advantage of free energy sources like the wind and sun.…The answer is 

simple: power our country with 100 percent clean electricity within ten years.” 

  

“Together, we can repower America,” the ad concludes.  “Together, we can solve the climate crisis.” 

  

“We are taking this message to a national audience because this goal is both ambitious and attainable,” Zoi said. 

“Meeting the challenge to repower America will deliver the affordability, stability and confidence our economy 

http://www.wecansolveit.org/switch


needs, as well as a healthy environment.  And it will generate millions of good American jobs that can’t be 

outsourced.” 

 

For more information and to see the ad, please visit www.wecansolveit.org/switch. 

 

About the “We” Campaign: 

Unprecedented in scale for a public policy issue, the Alliance’s “We” Campaign draws from the best practices of 

successful commercial, social marketing and political campaigns.  “We” combines advertising, online organizing 

and partnerships with a diverse and growing group of grassroots organizations, to educate the American public on 

the urgent need to solve the climate crisis and activate them to demand real solutions from elected officials.  The 

campaign’s first television ad, titled “Anthem,” highlights the historic nature of the challenge and the need for a 

society-wide commitment to finding comprehensive solutions. 

  

About the Alliance: 

The Alliance for Climate Protection is a 501(c)(3) organization founded in 2006 by former Vice President Al 

Gore, who currently serves as the chairman of the bipartisan board of directors.  Building on the momentum of the 

Academy Award winning film, "An Inconvenient Truth," the Alliance engages individuals, communities, 

corporations and governments across the world to take action to quickly reduce their own greenhouse pollution 

and to demand action from their political, business and community leaders to enact policies that will sharply 

reduce emissions.  
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